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MNna to BAPOMETPO tn¢ Public Issue

H etaupeia Public Issue eykawviace, to AekéuBpro tou 2007, Tn CUCTNHATIKN TTAPAKOAOUONON TOU KATAVOAWTLKOU
KALLOTOG KOl TNG OLKOVOWULKAG CUYKUpLag.

O 8¢eiktng katavaAwtikov KAipatog (Consumer Climate Index), kaBwg Kat oL uTtOAOUTOL SEIKTEG TOU OLKOVOHLKOU
Bapopetpou, mou nepllappdvovral otnv napovca €kdoon, Baoifovral oe pnviaieg moveAAadSIKEG TNAEDWVIKEG EPEVVES
1.000 atopwv, nAkiag 18 eTwv Kat Avw. OL HNVLIAIEG LETPAOELG IPAyHATOTOLOUVTAL TO A’ SEKANMEVORLEPO TOU LAVAL.

H Public Issue 16p00Onke to 2001.

E€eL8KeVETAL OTNV TTOALTLIKA Kot EKAOYLKK) €pEUVA KOLWVAG YVWHNG, OTNV £pguva MECWVY, OTNV KOWVWVLKK €PEUVA KOL OTNV
€peuva ouunepLdopag KATAVOAWTH.

Eivat pélog tng WAPOR (World Association for Public Opinion Research), tng ESOMAR (European Society for Opinion and
Marketing Research) & tou ZEAEA (20AAoyog Etaipelwv Anpookonicewv & Epeuvwv Ayopdg).

Newdopog Baoléwg Kwvotavtivou 16, 116 35, ABiva, t: +30 210 7575000, f: +30 210 7575100,
w: www.publicissue.gr, e: info@publicissue.gr

About Public Issue’ s BAROMETER
In December 2007, Public Issue began to monitor trends in consumer & economic climate.

The Consumer Climate Index and other economic Barometer indices presented in this edition are based on monthly
nationwide telephone interviews with 1,000 individuals, aged 18 and over. The monthly surveys are conducted during the
first fortnight of the month.

Public Issue was established in 2001.
It specializes in political and election opinion polls, as well as media, social and consumer behavior surveys.
Member of: World Association for Public Opinion Research (WAPOR), European Society for Opinion and Marketing

Research (ESOMAR), Association of Greek Market & Opinion Research Companies (SEDEA).

16, Vas. Konstantinou Avenue, 116 35, Athens, Greece, t: +30 210 7575000, f: +30 210 7575100,
w: www.publicissue.gr, e: info@publicissue.gr
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Zta vPnAotepa enineda twv teAeutaiwv 3,5
ETWV AVEPNKE TO KATAVOAWTLKO KAipo tov Maprio.
‘Yotepa Kol arnmd tnv véa oplakn tou PBeAtiwon, o
OXETKOG Seiktng deixvel va otabepormnoleital Kovta
ot 65 povadeg, ywa mpwin $opd HETA TNV
urtoypadrp tou Mvnuoviou (5/2010). IStaitepn
onpooia QmoKTA n OUVEXNAG, KATA TO TeAeutaio
TEVTAUNVO, GvVod0¢ TwVv TPOOSOKLWV yla TNV
TPOOWTILKI] OLKOVOWLKE) KOTAOoTOOoN Kol n atclntn
BeAtiwon TWV EKTWACEWV yla TV TPEXOUCA
OLKOVOWIKN KOTAOTOON TWV VOLKOKUPLWV. AMO tnv
GAAn  mAevpd, TPEMEL va  emonpavOsl  n
OTOOLHOTNTO TWV TPOCSOKLWV yla TO MEAAOV TNG
OlKOVOMiaG Kol Kupiwg n umoxwpnon TING
alolodoilag yla mTwon TG oVePyLos, 0TO TIPOCEXEG
MEANOV.

0O &siktng katavaAlwtikoU kAipatog-CCl (65,5)
katéypaye tnv uPnAotepn enidoon twv teAevtaiwv
3,5 stwv (9/2010-3/2014), OnUELWVOVTIOG OPLOKK
avodo 0,8 povadwv, oe oxéon e tov PePpouapto.
OL 800 smpépoug Oeikte¢ Mapouciooav MKPEG
METaBOAEG. O  SelkTtnG TPEXOUCOG OLKOVOULKAG
ouykupiag-CEClI  (45,6) vumoxwpnoes kata 1,3
MOVASEC, VW SEIKTNG KATAVOAWTLKWY POCSOKLWV-
CEl (78,8) onueiwoe avodo 2,2 povadwv, oto ido
Siaotnua.

H ponn mpog ayopég (64,8) eudavice
Osapatik) ntwon (-7 povadsg), oe oxéon HE TOV
TLPONYOUHEVO prjva.. MOALG 0 1 oTtoug 4 KaTtavoAwTES
(27%) ©Oewpel Ot n tTPEYOouca Tmepiodog
TPOoPEPETAL YL CNUOAVTLKEG OYOPEG  OLKLOKOU
gfomAopol (EmumAa, NAEKTPIKEG CUOKEUEG K.ATL.). Ot
EKTIUACEL Yyl TNV TPOCWIILK  OLKOVOLKI
kataotaon (26,3) mpooéyyicav ta uvPnAotepa
enineda andé tov lavoudpwo tou 2011 (26,9),
kataypadovtag avodo (+4,5 povadeg os oxéon He
tov DePfpoudplo), yi 20 GUVEXOMEVO mAva. To
TOOOOTO TWV TOALTWVY TIOU EKTIHOUV OTL N
TPOOWTILKA) TOUG OLKOVOULKN  KOTAOTOOoN  E£XEL
XELPOTEPEVOEL HECO OTOV TEAEUTALLO XPOVO HELWONKE
o€ 76%, ano 81% tov mponyoUEVO pRva.
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OL TPOGSOKIES yLOL TNV TTPOCWTILKF) OLKOVOLLLKN
Katdaotaon (61,5, +4,9 Lovadeg os oxXEon ME TOV
TPONYOUMEVO MAVO) ONUEiwoOV VEO LOTOPLKO
MéylOTO, ywa thv mMepiodo mou akoAouBnoe thv
vrtoypady tou Mvnpoviov (5/2010-2/2014). O
OXETIKOG SEIKTNG CUVEXLOE TNV OVOSLIKK) TOU TAON yla
50 ouvexopevo pAva (11/2013-3/2014). H cuvoAwkn
BeAtiwon, katd to TeAeutaio 5punvo, mpooeyyilel Tig
16 povadeg (15,6). To Moocootd Gcwv aLoLod0Eouv,
OTL N MPOOWTILKI TOUG OLKOVOWLKN Katdotaocn Oa
BeAtiwOel toug emoOpevoug 12 pnveg sival mAéov
Swnoo (11%), evw 1O MOOCOOTO EKEIVWV TOU
OVOHEVOUV EMISEiVWON TNG TPOOCWIIKAG TOUG
OLKOVOLLLKNG Kotdotaong Hewwdnke o 50%, £vavtl
53% tov MeBpoudprlo. H aiclodofia yia to péAlov
NG owovouiag dwatnpndnke ota dwa mepimou
enineda pe Tov mponyolupevo puRva. Ol TPoodoKieg
ywa tnv owkovopia (70,8) mapouociacav davodo (+4
povadeg), evw avtiBeta, oL MPOodOoKieg yla TV

olkovouia TNV  mpooexn mevragtia  (104)
Katéypayav nTwon (-2,2 MOVASEG). OL
BpoaxumpdBsopeg mpoodokieg  Seiyvouv  va

otaBeponolovvtat Kovtda otig 70 HovAdeg, Katd To
televutaio tpipnvo (1/2014-3/2014). Tautdxpova, oL
MOKPOMPOBECEG MPOCSOKIES, MOPA TNV MTWON TWV
tedevtaiwv 2 upnvwv, Swatnpouvtar  ywa 4o
CUVEXOUEVO MAVA TAVW and To «PUXOAOYLKO»
dpaypa twv 100 povadwv. To 22% ekdppdlel tnv
awotodofia 6tL n owovopia Oa avakdpPer to
TPOOEXEC £T0C, EVW, OTAV O XPOVIKOG opilovtog
Steuplvetal w¢ TNV TPOOEXH TMEevToeTia, TO
avtioTtoLly o ocooto auvfavetal o€ 36%.

OL TPOOSOKIEG TWV MOALTWV yla TV avepyia
onueiwoav kapn, otepa Amd TV Avodiky Taon
TOU TponyoUlEVoU TPAvou (12/2013-2/2014). To
TOC0OTO O0WV MPOPAEMOUV TMTWON TNG OvVEeEPyLOg
0TO EMOMEVO 12unvo untoxwpnoes oto 14%, anod 17%
tov DeBpouaptlo. Oplakég petaPolég onueiwoav ot
TPOOSOKIEG Yyl TNV  QMOTAMiEUOn KAl  TOV
mAnOwpopd. To 12% (-1% otc oxéon ME TOV
TPONYOUMEVO HAVA) QVOAUEVEL MTWON TWV TLLWV
OTOUG EMOMEVOUG 12 UAVEG, VW MOALS TO 6% (+1%
OUYKpPLTIKA pe tov DePpoudplo) miotevel OtL gival
TOavo va amoTapeUoEL KATIOLO XPNLOTIKO TTOCO TO
TLPOOEXEG £TOG.




MAIN CONCLUSIONS

Consumer confidence improves further in March

Consumer sentiment in March climbed to its
highest levels of the past 3% years. Following a new
marginal improvement, the relevant index appears
to be stabilizing at nearly 65 points, for the first time
since the signing of the Memorandum (5/2010). One
development taking on particular importance is the
continuous, over the past five months, rise in
expectations regarding personal financial situation
and the marked improvement in household
assessments of current economic conditions. In
contrast, expectations concerning the future of the
economy have remained unchanged and optimism
about a fall in unemployment in the near future has
declined.

The Consumer Climate Index — CCl (65.5)
reached its highest level of the past 3% vyears
(9/2010-3/2014), registering a marginal increase of
0.8 points relative to February. The two component
indices showed slight changes. The Current
Economic Conditions Index — CECI (45.6) fell by 1.3
points, while the Consumer Expectations Index — CEIl
(78.8) rose by 2.2 points in the same period.

Propensity to buy (64.8) plummeted (-7
points) relative to the previous month. Just 1 in 4
consumers (27%) consider the current period to be
appropriate for major purchases of household
equipment (furniture, electrical appliances, etc.).
Assessments of personal financial situation (26.3)
climbed to the highest levels since January 2011
(26.9), registering an increase (+4.5 points relative to
February) for the second straight month. The
proportion of citizens estimating that their personal
financial situation has deteriorated over the past 12
months decreased to 76%, from 81% in the previous
month.

Expectations of personal financial situation
(61.5, +4.9 points compared to the previous month)
reached a new historical high for the period since
the signing of the Memorandum (5/2010-2/2014).
The relevant index continued to rise for the fifth
successive month (11/2013-3/2014).
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Its gains over the past five months now total almost
16 points (15.6). The percentage of citizens who are
optimistic that their personal financial situation will
improve over the next 12 months has now reached
double digits (11%), whilst the proportion of those
anticipating a deterioration in their personal
financial situation decreased to 50%, down from
53% in February. Optimism about the future of the
economy remains at more or less the same levels as
in the previous month. Expectations for the
economy (70.8) rose (+4 points), whilst in contrast
expectations for the economy over the next five
years (104) declined (-2.2 points). Short-term
expectations appear to be stabilizing at nearly 70
points during the past three months (1/2014-
3/2014). At the same time, long-term expectations —
despite the decline of the past two months — remain
for the fourth consecutive month above the
“psychological” 100-point barrier. Some 22% of
citizens are optimistic that the economy will recover
during the coming 12 months, and when the time
scale is extended to five years the corresponding
figure rises to 36%.

Expectations for unemployment declined,
after the uptrend recorded in the previous three
months (12/2013-2/2014). The percentage of
citizens expecting unemployment to fall over the
next 12 months dropped to 14%, from 17% in
February. Expectations for saving and inflation
showed only marginal changes. Just 12% (-1%
relative to the previous month) anticipate a
decrease in prices in the coming 12 months, while
only 6% (+1% compared to February) consider it
likely they will be able to save some amount of
money in the year ahead.
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O Aciktng KatavaAwtikou KAipatog (CCl)
OLITOTUTIWVEL T YVWN TIOU £X0UV
Stapopdpwoel oL KATAVOUAWTEG, OXETLKA ME TNV
TLPOOWTILKI) TOUG OLKOVOULKN KOTAoToon,
KOOWG Kal TV OLKOVOLLKI) KOTAOTOON TG
Xwpag. ArtoteAel pétpo anotinwong apevog
TWV KOWWVLIKWV AVTIARPEWV yLa TRV
TPEXOUGA OLKOVOMLKA CUYKUpia Kot adeTEPOU
NG awolodofiag, Le TNV omoia oL KATOVAAWTEG
OVTLUETWTILOUV TIG UPLOTAUEVEG TIPOOTITLKEG
TNG TPOCWTLKI G TOUG OLKOVOLLLKNG
KOTAOTAoNG, KAOWE KoL TO OLKOVOULKO HEAAOV
™G Xwpag. Me avtov tov Tpomno kabiotatal
€va oLaitepa XpNOLLO EPEUVNTIKO EpYAAEio
YLOL TNV EUTELPLKH ATMOTUTIWON TNG
EUMLOTOOUVNG TWV KOTOUVOAWTWY TNV
otkovopia. MNa tov untoAoylopo tou deiktn CCl,
n Public Issue €xeL uLOBeTAOEL TIC BAOLKEG
apXEG Kal T peBodoloyia tou Asiktn
Epniotoouvng KatavaAwth Tou
Navenotnuiov tou Michigan (Index of
Consumer Sentiment - ICS). O &giktng Tou
Navenotnpiov tou Michigan anotelei
S1EBVwG ToV MAEOV YVWOTO Kol LOKPOPBLOTEPO
S&lKTN KATaVaAWTIKAG EUNoTocuvnG. O ev
AOyw S£IKTNG KATAGKEUAOTNKE yLO IPWTN
dopd 1o 1940 Kk, apxLkd, urtoAoyllotav o
etnowa Baon. To 1952 apyloe va untoAoyiletot
o€ Tpnviaia Baon, evw ano to 1978
unoloyiletal mAéov o€ pnviaia Baon. Znuepa,
o &eiktng Tou Michigan xpnoiponoleitay,
€KTOG amo tig HMA Kat o€ apKeTEG AAAEC
XWPEG, Onwg ny: o Kavadag, n Pwoia, n
Auctpalia, n Apyevtivi, To Me§iko, To Xovyk
Kovyk ko
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O 8eiktng Baoiletal o mEvte peTaBAnTeg, Tou
OLITOTUTIWVOUV TLG BACLKEG TIAPOUETPOUG TG
EUMLOTOOUVNG TWV KOTOVOAWTWYV KOlL OL OTTOLEG
LETPWVTAL LLE TIG AKOAOUOEG EPWTHOELG:

E1l) EKTULAOELG yLA TNV TIPOCWTIILKI OLKOVOLLKH
KOTAOTOON O OUYKPLON ME 12 MrVEG TPV
[ZTo xpbvo mou mépaoe, (Toug TeAsuTaioug
12 pnveg), N MPOCWTILKI GOG OLKOVOULKN
KOTAoTaoN, £XEL KOAUTEPEPEL TTOAU, €XEL
KoAutepEPel Alyo, £xel pelvel n idla, €xel
xelpotepePeL Aiyo, N £xeL xelpotepéPel
TIOAU;]

E2) NMpoodokieg yia TV e§EAEN TNG MPOCWIILKAG
OLKOVOLLLKIG KATAOTAGNG TOUG EMOLEVOUG
12 pfveg
[ZTo xpbvo mou €pyetat, SnAadr oToug
EMOUEVOUG 12 PNVEC, TILOTEVETE OTL N
T(POCWTILKN 0O OLKOVOWLKH Kataotacn Ba
KoAutepEPel ToAU, Ba kaAutepéPel Aiyo, Ba
peivel i8La, Ba xelpotepePel Aiyo, i Ba
XelpoTePEPEL TTOAD;]

E3) Mpoodokieg yia TV §€ALEN TNG OLKOVOUiaG
TOUG EMOUEVOUG 12 pAVEG
[ZTo xpbvo mou €pyetal, SnAadn, péoa oToug
EMOMUEVOUG 12 PNVEC, TILOTEVETE OTL N
OLKOVOULKA KATAOoTOoN TG Xwpog Oa
KoAutepEPel oAU, Ba kaAutepéPel Aiyo, Ba
peivel 18La, Ba xelpotepePel Aiyo, i Ba
XelpoTEPEPEL TTOAU;]

E4) NMpoodokieg yra TV §€ALEN TNG OLKOVOUiaG
KOTA TNV MPOoEeXN S5eTial
[Zta emopeva 5 xpovia, TOTEVETE OTLN
OLKOVOULKA KATAOoTOOoN TG Xwpog Oa
KoAutepEPel oAU, Ba kaAutepéPel Aiyo, Ba
peivel 18La, Ba xelpotepePet Aiyo, i Ba
XeLPOTEPEPEL TIOAU;]

E5) KataAAnAotnta mepldodou yLa ayopeg
ONHOVTLKWY OLKLOKWV ayabwv
[Ma kamolov mou BEAEL va KAVEL LEYAAEC
OYOPEC YLa TO OTI{TL (OTWG ETUIAQ, UEYAAEC
NAEKTPLKEG CUOKEUEG KATT), TILOTEVETE OTL
Twpa gival pia paiiov koAr niepiodoc, N pia
MaAAoV Kakr) tepiodoc;]




MNa kaBe empépouc petapAntn I
unoAoyiletat o OXETLKOG SEIKTNG,

npooBétovtag tn Stadopd TWV ApvNTIKWV

ano TG Oetikég anavinoeig, oto 100. H tipn
KABg empépoug deiktn Kupaiverat, ano 0

€w¢ 200. Ty tou Seiktn mavw anod to 100
onpaivet, 0tL 6ool Sivouv OeTIKEG

QUITOLVTOELG ELVOL TEPLOCOTEPOL ATLO

€KELVOUG IOV SiVOUV APVNTLKEG ATTAVTIOELG.

T tou deiktn KAtw ano to 100 onpaivet,

OTL 600L 1vouV aPVNTIKEG AMAVTINOELG Elval
TLEPLOOCOTEPOL ATO EKEIVOUC TTOU Sivouv Il
OETIKEG AMAVTAOELG. 2TN OEWPNTKNA
TLEPLMTWON, KATA TNV omoia OAEG oL
OTTAVTAOELG TWV EPWTWHEVWV Eival OETIKEG,
o 6eiktng Oa eAappave tnv T 200, evw
€AV OAEG OL ATOLVTIOELG TWV EPWTWHEVWV
ATav apvnTikeg, o deiktng Oa eAappave tnv
T 0.

O Aciktng KatavaAwtikou KAlpoatog
(CCl) urtoAoyiletal wg 0 LECOG OPOG TWV
ETMUEPOUG SELKTWV TWV TEVTE HETAPBANTWV.
T Ttou deiktn peyaAuvtepn anod 100
onMaivel, 0tL 6coL Seiyvouv guniotoolvn
OTNV OLKOVOULa ElvoL TTEPLOCATEPOL QO
000U dev Seilyvouv gpmiotoouvn.
AvVTLOTOLXWG, TLUN TOU SEIKTN HIKPATEPN ATO
100 onpaivel, 6tL 0ooL deixvouv
EUTLOTOOUVN OTNV OLKOVOuia givat
Awyotepot, and 6ooug dev Seiyvouv
EUTLOTOOUVN.
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Asiktng TpExovooag OLKOVOULKNG ZUYKUpLag
CECI

H pebodoloyia urntoAoylopol tou Asiktn
Tpéxouoag OKOVOULKAG ZUyKupiag iva
mopopoLa P EKElvn TOU Agiktn
KatavaAwtikoU KAipatog, pe tn Stadopa
OTL oTNV Kataokeun tou Seiktn CECI
CUHUETEXOUV HOVOV oL HeTaBANnTEG E1 Kat
E5. O 8£iKTNG AMOTUTWVEL TLG EKTLUNOELG
TWV KATAVAAWTWVY yLa TV TPEXoVoQ
OLKOVOLLLKN CUYKupiaL.

Asiktng KatavaAwtikwv NMpoodokiwv

H pebodoloyia urtoAoylopol tou Asiktn
KatavaAwtikwv Npocdokiwv sivat
mopopoLa pE eKeivn TOu Asiktn
KatavaAwtikoU KAipatog, pe tn Stadopa
ot o deiktng CEl kataokevualetal povov amno
TG epwtnoels E2,E3,kat E4. O deiktng
QMOTUNIWVEL TNV aclodofia, | tTnv
anatolodofia Twv KOTavaAwTwy yLa To
TIPOCWTILKO ELOOSNLAL KOLL TNV OLKOVOLLLKN
KOTAOTOON TNG XWPOL.

. Nowunoti 6€ikteg Tou OLKOVOULKOU

Bapopetpou

H pebodoloyia untoAoylopol twv
UTIOAOLMWV SELKTWV TOU OLKOVOHLKOU
BapOUETPOU Elval MapOHOLA LLE TN
pebodoloyia UTTOAOYLOUOU TWV EMLUEPOUG
Sewtwv tou CCl.




The Consumer Climate Index (CCl) reflects
the opinion formed by consumers
concerning their personal financial
situation and the economic situation
prevailing in the country. It is a means of
appraising on the one hand social
perceptions about current economic
conditions and, on the other, the
optimism with which consumers view the
prospects for their personal financial
situation and the future of the country’s
economy. It thus constitutes a particularly
useful research tool for empirically
appraising consumer confidence in the
economy. In calculating the CCI, Public
Issue has adopted the main principles and
methodology of the University of
Michigan’s Index of Consumer Sentiment
(ICS). The University of Michigan’s index
has become the most widely known and
longest established index of consumer
confidence worldwide. The ICS was first
compiled in 1940 and was initially
calculated on a yearly basis. In 1952 it
began to be calculated on a quarterly basis
and since 1978 on a monthly basis. Today,
the University of Michigan’s ICS is used not
only in the USA but in many other
countries, including Canada, Russia,
Australia, Argentina, Mexico and Hong
Kong.
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METHODOLOGY USED TO CALCULATE THE ECONOMIC BAROMETER’S INDICES -1

The index is based on five variables that
correspond to the main parameters of consumer
confidence and which are measured by the
following questions:

Q1)

Q2)

Q3)

Q4)

Qs)

Personal financial situation of past 12
months

[In the year that passed (last 12 months), has
your personal financial situation improved
significantly, improved slightly, remained the
same, deteriorated slightly or deteriorated
significantly?]

Personal financial situation — expectations
for the next 12 months

[In the coming year, i.e. in the next 12
months, do you believe that your personal
financial situation will improve significantly,
improve slightly, remain the same,
deteriorate slightly or deteriorate
significantly?]

General economic situation - expectations
for the next 12 months

[In the coming year, i.e. in the next 12
months, do you believe that the economic
situation of the country will improve
significantly, improve slightly, remain the
same, deteriorate slightly or deteriorate
significantly?]

General economic situation - expectations
for the next 5 years

[In the next five years, do you believe that
the economic situation of the country will
improve significantly, improve slightly,
remain the same, deteriorate slightly or
deteriorate significantly?]

Current buying conditions for large
household goods

[For someone wishing to make major
purchases for the home (such as furniture,
large electrical appliances, etc.), do you
believe that now this is a fairly good time, or
a fairly bad time?]




For each separate variable, the respective
index is calculated by adding the balance
of negative and positive responses to 100.
The value of each separate index ranges
from 0 to 200. An index value of over 100
means that the number of respondents
giving positive replies exceeds the number
of those giving negative replies. An index
value of under 100 means that the
number of respondents giving negative Il
replies exceeds the number of those giving
positive replies. In the theoretical case
where all replies of the respondents are
positive, the index would have a value of
200, while if all replies of the respondents
are negative, the index would have a value
of 0.

The Consumer Climate Index (CCl) is
calculated as the average of the separate
indices of the five variables. An index

value higher than 100 means that those M.

expressing confidence in the economy
outnumber those who do not.
Correspondingly, an index value lower
than 100 means that the number of those
expressing confidence in the economy is
less than those expressing confidence.

© Public Issue, 2014

METHODOLOGY USED TO CALCULATE THE ECONOMIC BAROMETER’S INDICES -2

I. Current Economic Conditions Index - CECI

The methodology for calculating the index
of current economic conditions is similar
to that used for the Consumer Climate
Index, with the difference that only the
variables Q1 and Q5 participate in the
construction of the CECI. This index tracks
the assessments of consumers regarding
current economic conditions.

Consumer Expectations Index — CEl

The methodology for calculating the index
of consumer expectations is similar to that
used for the Consumer Climate Index, with
the difference that only questions Q2, Q3
and Q4 participate in the construction of
the CEIl. This index tracks the optimism or
pessimism expressed by consumers
regarding their personal income and the
economic situation prevailing in the
country.

Other Economic Barometer indices
The methodology for calculating the other
Economic Barometer indices is similar to

that used to calculate the separate indices
of the CCI.
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